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       What comes first 
The chicken or the egg?

Planet 

People 
Profit 

Family

Me

Town / City



As the world struggles to find a balance through the 
emergence of new business disrupters to protect people, 
planet and profit - following the economic crash of 2008 
- Burning2Learn continue to identify new ways to build 
bridges for young people between the classroom and the 
world of work. The speed of change is so fast that we be-
lieve many people, young and old, will find themselves at 
a loss. The drive of process over purpose may well be af-
fecting and indeed increasing our society’s mental health 
issues.

Burning2Learn has taken time out from the classroom to 
connect with thought-leaders and systemic thinkers, to lis-
ten to their views on holistic sustainability in the 21st cen-
tury. These include John Elkington, Professor Peter Head, 
Professor Cary Cooper, Philip Koenig, Frederic Laloux and 
Richard Branson’s B Team Initiative to name but a few. 
After hearing their views, Burning2Learn’s response is as 
follows: How can we now translate these messages to 20 
year olds - who in turn can translate them to 15 year olds 
and so on. It is our view that once the world harnesses the 
young minds with openness and creates models that place 
people at the centre, true added value will be created. 

To this end, our team attended the three-day Sustainable 
Brands 2015 Event in London to learn more about how 
leaders, designers and innovators from over 30 countries 
propose to ‘successfully scale sustainability Now’. (http://
events.sustainablebrands.com/sb15london/).  

We were accompanied by a 19 year old student who is 
currently studying PR and Marketing, and we found her 
feedback very interesting; Georgina felt excited to attend 
such a high caliber business event. She found the opportu-
nity and practical experience of networking with a large 
number of business people very empowering. Another key 
point was that she found the language used and termi-
nology slightly confusing. Additionally, she found that ‘just 
like school, if you nod your head at the right moment and 
don’t ask any questions you will never learn properly’. As 
such, with no guidance or encouragement from us, Geor-
gina asked one speaker if they would be willing to Skype 
with her University; to enable more students to become 
aligned with the challenges ahead in the ‘real world’. If this 
one person can encourage 40 people to think and engage 
differently, surely the next step is to stimulate a project 
that can impact an entire community?

                

Top Down or Bottom up 

“Together is the only way 
to find the answers.”

   A few examples that   
             raised a smile...

In Germany, Unilever ask people 
  to return their empty aerosol cans,  

which are then turned into bikes for
                      young people in need. Not forgetting        

      the new spray technology that allows the         
cans to be smaller (thus less aluminum). 

Adidas taking discarded fishing nets and 
creating a Hi-Tech training shoe.  

Disney using the power of its brand to 
promote fitness and healthy eating.

To move mindsets from 
‘what’s in it for me’, to ‘what’s in 
it for us’ is fundamental. When 
others see large companies moving 
towards sustainability as part of their 
DNA and not just a bolt on, it brings a warm 
smile of hope and encourages others to do 
the same.

Whether a company looks at itself through a 
telescope (what the future will bring) on under 
a microscope (what process can be improved upon), 
they can plan their own route! 

1. Circular Economy   
2. Environmental sourcing /Impact 
3. Recycle /upcycle. 

When you engage your workforce to 
re-design your product or service to 
encompass one or all of these 
elements, you add value. 
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Teamwork is key 

“This is not a solo game.” 

“Align teams with purpose 
and the value added will follow.”

Schools, Local authorities, Businesses, 
Towns and Cities are run by people, for 
the people. 

Each of those people has a label; child, parent, 
grandparent, uncle, aunt or friend.

Work without a label and make a difference, 
join us at....

schools@burning2learn.co.uk

Matthew Grossman
Disney VP, Communications 
& Citizenship, EMEA
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•   Start the journey that will add value.
•   Who would you ask to join you on the journey,
      to improve your school, home or town?
•   What approach is important to you?

Burning2Learn’s 
Three R’s

Reduce 
Reuse 

Recycle 

•   How can you encourage parents and schools to 
     collaborate more?
•   What support is needed to help your parents and
     grandparents?
•   What type of industries or business could help you? 
•   Can they work together and make a bigger 
      impact?

•   What speed of change do want to create?
•   Where would you find like minded people?
•   When do we start and who with?

UN 
Sustainable 

Development 
Goals

The Acorn 
Hub linking 

  communities

•   Breakthrough for us is unlocking the 
     talent within
•   Whilst allowing young people to try to add 
     value, for years we have cut back and made   
     the slices thinner. It is time to make a new cake 
     that can feed us all. a few eggs will have to 
     be broken.
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